R FRERFRERETEEL 0 rern
(B ART IR B2 AANS > TRt @RF 452 13480 5)

~HARARAITHR muawr: 107 FER % _1 8P 1E95R pg
v IR - - 1) ;5:;% ® R
& 15 s
s (# ) |Seminar on electronic publishing industrial ifff:_ =z al&e
3
BakmhER |28k M1(+5H)
pa | o 2% Oaeaw)
?;%E@%%%,ﬁ *“il M E i 3 \ & 3F~
o o 7o g | (P EEHFLEE
EET S ELE SUEIE N f U L # BREREVER)
RN g e

e A i M2t fe ) B IERE

= & ATy T R R AR %5 T IRETGE LR ﬁ#yk%i
PHRRGHERE KD S L IRE SRR T L AR

BB AT REEGH - N

g wge |JFH RN (L EACHRE RS 1)

At A2 - | & THRCHRERSREP PR L SR -

R | @ WP RELL T RE LSRR

ot

29

(DF# : (2) =
(= %8-) . e s e s , : "
- P € G EBHESNERERMAN L U RHARAAKE _@ﬁ—*ﬁ °

R kiR M |MEE korebir Qs wmbiz [t g [JHe

(15451 D@&%J FL [JFLsTam b
[t Melsragess [ Lrr

g (L= =41 Dmﬂ%)

g M |4 (0= &4 (e &4)) [JEBER
(e g (L= # e IRl apstsr)
(& =& (L= &4 e 4 L)
158~ F 4

;ul M |Mp s e s(r@n) Cf s

Patp Jdaptr [ fe

1p K
(A N [V Dﬁ e O

R T (s 20 %
Aikfed 7R ‘iFa . . .
(ﬁfﬁawg R O e iz [JH#

Bar (M- g9(EE) - g9 (xE) e
FEHEPE) M |G FRREPFARPEAKET T 4)

Bt IRl R Y AL AR L

FHEE G psug e R ER KT 4)
FE A A | 8 4




rEFEREM O ME
E?Wi@ﬁﬁ'?ﬁtﬁ: L] W &8 e ko
| CIRp 245 DEIP\ Jodl (B eh B [Fmg 4] (8
Mz

PSR g DL B RIEREE TR 0 LR RIERE ARG F Y ARBRIER

TR P g T 5 httpi//moodle.tku.edu.tw
L S e L %“'ﬁ B AR 2 R EEHAR o

2= S N e Y ML%JP"* CEE R A SE KRR REETRAL o

(FE28P5 [Jepp T ﬂ\%’i%frﬁﬁéﬁﬁﬁcﬁh c(HET I AFEFH

ggy%aW%iM ﬂpﬁr%ﬁ%Wﬁjﬁ%ﬁJ(ﬁﬁ?W%ﬁ%ﬁ F )

R BIEGAT )| @ 2% T LA RATE AR A RLF Y] EFRREPD S e
FARRBIAS o FUIEP B 3 77 IR R 2168 RIEEAFEAR o

CHEKEVE

- ~HFEREP
® RAWI S IMELE TR
[ ] 7 ﬁir’f’e}w—&'frﬁ:%ﬁl&?ﬁ:}iﬁq—% i
° 533,@}%—%&.36 N EBRLIEH LR AT B
° 7ﬁ%*ﬁf@%$9ﬁ
® T R A e
® BTV W LR
® T jERINiTR
S REBYHE (FEEARTFTATSHABI SR BAEZPHE LT LER
EoRFERAZHAEMFTAE (F L HE o K F 18 1)
B I < BERKFFEHAERH IR
o 3 .
FrEFHER LY REE| T
it a0 ##Hp, 7 (Subject/Topics) L JE BERE g 4R
- Bk B ¥T
xEL {:%c 2 B e fga
KEFTZ| &£3% | £5F |5
1 Introduction 3
(In Class Meeting)
2 What is Digital publishing? 3
3 Understanding and Conceptualizing Digital 3
publishing status
4 Digital publishing business model 3
5 Digital publishing management issues 3
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6 E-reader
(Questions and Participation of the 3
Discussion)
7 Digital publishing industry analysis 3
(In Class Meeting)
8 E-book production
(Questions and Participation of the 3
Discussion)
9 Press organization transformation
(Questions and Participation of the 3
Discussion)
10 P TR 3
11 E-publishing marketing mix-Product 3
12 E-publishing marketing mix-Price 3
13 E-publishing marketing mix-Promotion 3
14 E-publishing marketing mix-Place 3
15 Case study-amazon.com 3
16 Case study-dangdang.com.cn 3
17 Case study-books.com.tw 3
(In Class Meeting)
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	1.「教學計畫表管理系統」網址：http://info.ais.tku.edu.tw/csp或由教務處首頁→教務資訊「教學計畫表管理系統」進入。
	2.依「專科以上學校遠距教學實施辦法」第二條規定：本辦法所稱遠距教學課程，指每一科目授課時數二分之一以上以遠距教學方式進行者。
	3.上課使用教室時間排定後，遠距組將彙整1份送課務組備查。如有課程臨時異動，請依規定向教務處提出申請。
	4.期中考週及期末考週教室由課務組統一排考用，若補課、考試週需使用教室上課，請聯繫系辦另行借用教室。
	※非法影印是違法的行為。請使用正版教科書，勿非法影印他人著作，以免觸法。

